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Tourism is a comprehensive industry for tourist service. In today's world it is one 
of the fastest growing industries which got much attention from lots of countries. In 
recent years, the tourism industry of China got long-term development. Tourism 
revenue as a share of GDP also show obvious growth trend, the position of tourism 
industry in the national economyand is becoming more and more important. In 
tourism development process, using proper prediction methods to obtain  the rule of 
travel market development, is necessary to the sustainable development of tourism. 
Tourism market prediction can be helpful to master the change of market demand and 
development trend, is the basic basis of the strategic development and tourism 
marketing decision.Scientific tourism prediction plays a pivotal role in the positive 
development of tourism industry. Based on the theories of econometrics and statistics, 
this article adopts xiamen tourism market as an example. Principles of random, 
probability and linear differentiation equation are employed in the analysis. This 
article has certain directive significance to the healthy development of xiamen 
tourism. 
The first chapter mainly expounds the background and significance of the 
research, puts forward the research ideas and methods in this paper, describes the 
research framework, and defines the related concepts.The second chapter reviews the 
literature. The third chapter is the basis of modeling, introduces the basic knowledge 
of time series model. The fourth chapter puts forward the prediction and its inspection, 
and based on this problem describes the basic method for combination forecasting. 
The fifth chapter applies time series model to xiamen tourism market prediction cases. 
The sixth chapter summarizes this paper, puts forward the conclusion and possible 
limitations of this study.  
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业高速发展。世界旅游组织预测：到 2020 年，全球国际旅游人次将达到 15.5 亿，














































































发展和提高。在旅游产业刚刚起步的 1978 年，中国入境旅游人数只有 180.9 万
人，居世界第 48 位；旅游创汇只有 2.63 亿美元，居世界第 41 位。到了 2009 年，
全年入境旅游人数 12647.59 万人次，其中入境过夜旅游者人数 5087.52 万人次，
实现国际旅游（外汇）收入 396.75 亿美元；国内旅游人数 19.02 亿人次，收入










占国内生产总值的比重将提高到 8%左右。世界旅游理事会则预测，到 2020 年，
中国旅游产业总产出将占国内生产总值的 8.64%，旅游消费将占总消费的 6.79%，
旅游投资将占投资总额的 8.61%。但是，我们也应该清醒地认识到，即使到那时，
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